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and fast-moving consumer goods. Our 

combined expertise provided the assurance 

of delivering top quality services and fulfilling 

the objectives set.

The focal point of my services is the planning 

and implementation of operations 

encompassing business communication 

and marketing strategies that incorporate 

the full range of solutions, tools and market 

research available. I am constantly driven 

to improve my knowledge and explore 

the business world with the aim of achieving 

the best results possible, while at the same 

time effectively managing costs.

INTRODUCTION

A new dimension
in communication
The efficient flow and quality 
of information provided to the 
different groups of stakeholders 
underpin the success of all 
businesses.

The way organizations and businesses 

are perceived is affected by information. 

Furthermore, information is key in business decision 

making and those made by consumers. The focus 

of my career, working within interdisciplinary teams 

and relying on market research, has been 

the development of optimum solutions to support 

organizations in reaching their objectives 

under continuously changing market conditions.

The teams established and managed by me 

were composed of professionals working 

for businesses from different market sectors: 

finance, real estate, technology

Robert Borowicz 
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understanding the importance 

of communication, being aware of the processes 

taking place inside and outside the business 

and running all operations in a fitting manner 

lead to the achievement of business goals 

and a successfully managed organization. 

A business communicates with its stakeholders 

using a multitude of different channels and tools. 

Direct communication, marketing and public 

relations activities are just a few of the possible 

Hands-on 
communication

Corporate communication 
is a continuous 
and multifaceted dialogue 
with the world. 

The future of each organisation depends 

on how it is perceived by stakeholders 

such as shareholders and investors, customers 

and consumers, employees and local 

communities. The present processes related 

to globalisation, fluctuations in the level 

of trust held in the various institutions resulting 

from the events that currently occur all around 

and the turmoil experienced by global financial 

markets corroborate this. 

There is a great change happening 

on the market: many organizations, large 

multinational corporations and smaller entities 

operating on local markets alike, have started 

to see the forging and nurturing of their 

reputation as one of the most important 

strategic goals, and communication has 

a crucial role to play. This represents 

a particularly important qualitative shift 

in the mindset of entrepreneurs:
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forms of communication. Relations 

and communication processes are shaped 

by the current political, social, economic 

and technological developments. A scenario 

in which a business or a different type 

of an organization is taken by surprise or fails 

to operate in line with market requirements could 

have negative consequences for the company. 

Long-term negligence with respect 

to communication could potentially adversely 

affect the organization’s performance, if only 

as a result of not taking advantage 

of the opportunities to reach customers 

afforded by the market. Businesses that fail 

to realize just how vital communication is 

and do not attach due importance to it lose out 

to competition when it comes to attracting 

consumers’ attention. Moreover, in order to be 

able to retain their market position in case 

of emergence of any complications in their 

existing business model, they are forced 

to invest much greater resources 

in communication and marketing than the cost 

of on-going effective operations in this area 

would have been to start with. It is quite 

common for organizations to be extremely 

successful in their communication endeavours 

in respect of certain aspects, while at the same 

time disregarding others. This could be the 

result of either the organization’s limited 

internal resources or lack of awareness; 

for instance there is a clear focus on product 

communication and marketing, while the value 

of corporate communication remains 

underestimated, which in many cases has 

a deep impact on the company’s sales results. 

Consistent flow 
of information 
is key to business 
success.
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EXPERTISE

Higher level communication

PUBLIC 
RELATIONS

MARKETING

INTERNAL 
COMMUNICATIONS

CRISIS 
COMMUNICATION

All-embracing communication campaigns 

for organizations, investment projects, products, 

services, ventures and individuals. 

• Shaping organizational culture,

• Building trust,

• Retaining the most valuable employees,

• Change management.

Brand building, visual identity system design, 

preparation of materials: brochures, leaflets, ATL 

and BTL advertising campaigns, event management.

Employer branding, organization of job fairs, 

on-boarding covering preparation of materials 

and orientation manuals for new employees. 

Creation of crisis manuals, crisis training 

and crisis communication management.

Supporting organizations 
in talent acquisition 
and value creation
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COMPREHENSIVE PLANNING OF DIGITAL 
OPERATIONS INCLUDING THE USE / 
IMPLEMENTATION OF NEW TECHNOLOGIES

• Production of video content tailored to meet

the requirements of Internet users,

• Planning digital experiences for customers,

• Effective content marketing activities,

• Social media monitoring,

• SEO, SEM using Google Analytics, Google
Search Console and other dedicated tools.

• Advertising campaigns,

• Social media activities,

• Building effective websites and other online 
tools,

• Relationships with bloggers and other opinion 
leaders,

• Providing innovative technological solutions in 
collaboration with partners,
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FACT-CHECKING

Information security and improving the quality 
of public debate and published media 
coverage

Collaboration with experienced journalists, 

media monitoring institutions, research 

institutes, as well as academic staff 

and selected universities.

BUILDING SOCIAL 
AWARENESS
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• Fact-checking and analysis of media 

coverage with regard to individuals, 

organizations, ventures, products 

and plans and ideas (reports).

• Detecting fake-news 

and the so-called “deepfakes”. 

• Anti-disinformation campaigns 

applying, among other things, 

an original “mirror effect” 

methodology.

• Identification of communication 

bubbles, digital ghettos and echo 

chambers, and preparation 

of environment analyses to bring 

effective impact and instil changes.

• Identification of post-truths 

and undertaking steps aimed 

at correcting errors in social 

awareness caused by manipulation.
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ROBERT BOROWICZ

More than 12 years of experience 
in marketing and communication
Robert has a wealth of knowledge in the field of marketing and mass communication. 

He successfully carried out numerous projects for clients operating on international 

markets. In his professional career he held the position of Director of Marketing 

and Corporate Communication for Central and Eastern Europe at BNP Paribas Real 

Estate. He headed the Marketing & PR Department at the Polish division of DTZ. 

He additionally held the position of manager for real estate departments in Poland’s 

largest PR agencies, as well as founded and ran consulting agencies himself.

Robert completed the Real Estate Professional postgraduate program run 

by the Solvay Brussels School of Economics and Management. He graduated 

from the Faculty of Journalism and Political Science at the University of Warsaw, 

where he was awarded a degree in media marketing and public relations. 

He additionally studied at George Brown College in Toronto, Canada. 

He was a long-time member of the International Council of Shopping Centres.

HIGHER LEVEL 
COMMUNICATION
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- Flexibility,
- Knowledge,
- Experience,

- Passion,
- Integrity,
- Commitment,

- Availability,
- Understanding,
- Meticulousness.
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PORTFOLIO

Selected track 
record
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DTZ (now Cushman & Wakefield), BNP Paribas Real Estate, 

Neinver, Hitachi, Orange, Regus, LHI, Marvipol, Virako, OKRE 

Development, Real Management, Menolly Poland, Christie & 

Co, Vision Offices, General Property, Point Parks, The Tides, 

Q22, Złota 44, Corpus Sireo, GLL Real Estate Partners, LCP 

Properties, Manufaktura, Nowe Powiśle, Galeria Katowicka, 

CityZen and numerous other projects. 

WIDE RANGE 
OF OPERATIONS:



CONTACT DETAILS  

E. rborowicz@advanced.com.pl

T. +48 728 159 080

LI: https://www.linkedin.com/in/rborowicz/
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